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‘Datafication’ of Existence: An Aristotlean Perspective on the Algorithmic Public Sphere 
 
 
I. Aristotle, reason, the polis 
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II. Emergence of the Internet as a new polis 
 
 Globalisation heralded the new Information Age, in which many spatio-temporal modalities of 
experiences of the rational being underwent massive transformations, as the internet – accessed 
through the world wide web – 
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online and looking for information about various issues besides commodities for purchase. Then what 
justif
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brokers’; they sell data to advertisers who then using the data ‘target’ their potential customers and 
place ads to capture the eyeballs of the consumers. Zeyneb Tufecki observes trenchantly about the 
business model of these digital behemoths, which earn profits by selling data: 
“And right now, the flow of the world’s attention is structured, to a vast and overwhelming degree, 
by just a few digital platforms: Facebook, Google (which owns YouTube), and, to a lesser extent, 
Twitter. These companies—which love to hold themselves up as monuments of free expression—
have attained a scale unlike anything the world has ever seen; they’ve come to dominate media 
distribution, and they increasingly stand in for the public sphere itself. But at their core, their business 
is mundane: They’re ad brokers. To virtually anyone who wants to pay them, they sell the capacity to 
precisely target our eyeballs. They use massive surveillance of our behaviour, online and off, to 
generate increasingly accurate, automated predictions of what advertisements we are most susceptible 
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personal data to another company. He observes that the former is the practice in Europe, whereas the 
latter is predominant in the United States. Either ways, whether the consumer is concerned about her 
privacy or not, she ought to know who is procuring her data and for what purpose. De George and 
others insist on informing the users because, in the words of De George, “important to all of them in 
an Information Age is ownership, and together with ownership goes power, and with it the dangers 
of control and manipulation. Truth leads to the concepts of enlightenment, education and the potential 
of freeing of individual and society. As individuals learn the truth, they are also in a position of 
empowerment. Politically, this makes enslavement difficult and it promotes self-rule or democracy.”xi 
In the Aristotlean framework, reason as dunamis or potentiality is latent in all humans since reason is 
the function of the species but the virtue of reason can be nurtured and actualized only in the right 
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The ‘bazaar model’ of the open software movement propounded by Eric Raymond, and the ‘cybersyn 


